
FOUNDATION COURSE SAMPLE PROJECTS 
 INDEX 



1. Name :- Preethi Shetty  
 
2. Roll number :- 57  
 
3. Class :- FYBBI  
 
4. Topic :- Impact of Mass media on 

culture  
 

 
 

 
 
 
  

001



 
Index 
SR.NO TOPIC SLIDE 

NO. 
1 Introduction 4-5 
2 Types of social media 6-14 

3 Introduction to impact of mass media on 
Culture 

14-25 

4 Positive impact of mass media 26-31 

5 Negative impact of mass media 32-42 

6 Social media’s impact on the culture 43-44 

7 Survey 45-50 

002



 
Objectives 

 
➢ To learn and understand about the mass media 

➢ To learn and understand about the types of mass media 

➢ To learn and understand the impact of mass media on culture 

➢ To learn and understand the positive impact of mass media 
on culture 

➢ To learn and understand about the negative impact of mass 
media on culture 

➢ To learn and understand how does it effect to other aspects  

➢ To learn and understand the conclusion of impact of mass 
media on culture 

➢ To learn and understand the survey made on impact of mass 
media on culture 
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INTRODUCTION OF MASS MEDIA 

 

The system of communication which brings news and 
entertainment to the populace at large through books, 
newspapers, radio, television, and the Internet is called the 
"Mass Media."H. Lasswell's definition of communication is 
"who says what to whom by what means and to what effect." 

Mass media refers to a diverse array of media technologies that 
reach a large audience via masscommunication. The 
technologies through which this communication takes place 
include a variety of outlets. 

Mass media is a term used to denote, as a class, that section of 
the media specifically conceived and designed to reach a very 
large audience (typically at least as large as the whole 
population of a nation state). It was coined in the 1920s with the 
advent of nationwide radio networks and of mass-circulation 
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newspapers and magazines. The mass-media audience has been 
viewed by some commentators as forming a mass society with 
special characteristics, notably atomization or lack of social 
connections, which render it especially susceptible to the 
influence of modern mass media techniques such as advertising 
and propaganda. 

The Mass Media is playing an increasingly large role in our 
everyday lives. The term mass media is mainly used by 
academics and media-professionals. When members of the 
general public refer to "the media" they are usually referring to 
the mass media, or to the news media, which is a section of the 
mass media. 
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DIFFERENT TYPE OF MASS MEDIA 
 
 

There are different types of mass media .They are as follows  

 
 
1. News papers 
A newspaper is a periodical publication containing written 
information about current events and is often typed in black ink 
with a white or gray background. 
Newspapers can cover a wide variety of fields such as politics, 
business, sports and art, and often include materials such as 
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opinion columns, weather forecasts, reviews of local services, 
obituaries, birth notices, crosswords, editorial cartoons, comic 
strips, and advice columns. 
Most newspapers are businesses, and they pay their expenses 
with a mixture  
of subscription revenue, newsstand sales, and advertising 
revenue. The journalism organizations that publish newspapers 
are themselves often metonymically called newspapers. 
Newspapers have traditionally been published in print (usually 
on cheap, low- 
grade paper called newsprint). However, today most 
newspapers are also published on websites as online 
newspapers, and some have even abandoned their print 
versions entirely. 
Newspapers developed in the 17th century, as information 
sheets for merchants. By the early 19th century, many cities in 
Europe, as well as North and South America, published 
newspapers. 
Some newspapers with high editorial independence, high 
journalism quality, and large circulation are viewed as 
newspapers of record 
 
2.Radio 
Radio, sound communication by radio waves, usually through 
the transmission of music, news, and other types of programs 
from single broadcast  
stations to multitudes of individual listeners equipped with 
radio receivers. From its  
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birth early in the 20th century, broadcast radio astonished and 
delighted the public by  
providing news and entertainment with an immediacy never 
before thought possible.  
From about 1920 to 1945, radio developed into the first 
electronic mass medium,  
monopolizing “the airwaves” and defining, along with 
newspapers, magazines and motion pictures, an entire 
generation of mass culture. About 1945 the appearance  
of television began to transform radio’s content and role. 
Broadcast radio remained  
the most widely available electronic mass medium in the world, 
though its importance  
in modern life did not match that of television, and in the early 
21st century it faced yet more competitive pressure from digital 
satellite- and internet-based audio services. 
Based on the human voice, radio is a uniquely personal 
medium, invoking a listener’s imagination to fill in mental 
images around the broadcast sounds. More readily and in  
a more widespread fashion than any other medium, radio can 
soothe listeners with  
comforting dialogue or background music, or it can jar them 
back into reality with  
polemics and breaking news. Radio also can employ a 
boundless plethora of sound  
and music effects to entertain and enthrall listeners. Since the 
birth of this medium,  
commercial broadcast companies as well as government organs 
have made conscious  
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use of its unique attributes to create programs that attract and 
hold listeners’ attention. 
 
3. Internet 
Mass communications researchers have overlooked the 
potential of the Internet for several reasons. The Internet was 
developed in bits and pieces by hobbyists, students, and 
academics (Rheingold, 1994). It didn't fit researchers' ideas 
about mass media, locked, as they have been, into models of 
print and broadcast media. Computer-mediated 
communication (CMC) at first resembled interpersonal 
communication and was relegated to the domain of other fields, 
such as education, management information science, and 
library science. These fields, in fact, have been doing research 
into CMC for nearly 20 years (Dennis & Gallupe, 1993; O'Shea 
& Self, 1983), and many of their ideas about CMC have proven 
useful in looking at the phenomenon as a mass medium. Both 
education and business researchers have seen the computer as 
a technology through which communication was mediated, and 
both lines of research have been concerned with the effects of 
this new medium. 
The Internet is a multifaceted mass medium, that is, it contains 
many different configurations of communication. Its varied 
forms show the connection between interpersonal and mass  
communication that has been an object of study since the two-
step flow associated the two (Lazarsfeld, Berelson, & Gaudet, 
1944). Producers and audiences on the Internet can be grouped 
generally into four categories: (a) one-to-one asynchronous 
communication, such as E-mail; (b)  
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many-to-manyasynchronous communication, such as Usenet, 
electronic bulletin boards, and  
Listservers that require the receiver to sign up for a service or 
log on to a program to access messages around a particular 
topic or topics; (c) synchronous communication that can be 
one-to-one, one-to-few, or one-to-many and can be organized 
around a topic, the construction of an object, or role playing, 
such as MUDs (Multi-User Dungeons and their various 
transformations as MOOs, MUCKs and MUSHs), Internet 
Relay Chat and chat rooms on commercial 
services;and(d)asynchronous communication generally 
characterized by the receiver's need to seek out the site in order 
to access information, which may involve many-to-one, one-
to-one, or one-to-many source-receiver relationships (e.g., 
Web sites, gophers, and FTP sites). 
 

4. Social networking 

A social network is a website that allows people with similar 
interests to come together and share information, photos and 
videos. 

People engaged in social networking may be doing so as a 
personal or a business endeavor.  

Those who engage on social network sites as a personal 
endeavor interact by using various forms of media to discuss 
their lives and interests. The most popular social networks for 
this type of familiar interaction include Facebook, Google+ and 
Twitter. Although these and other social networks may be used 
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for business purposes -- especially marketing -- social networks 
exist specifically for enterprise social networking. Popular 
enterprise social network platforms include Socialcast and 
Yammer. Ideally, employees who are tasked with participating 
on social networks are provided with a social media policy so 
there is no ambiguity about what management considers to be 
acceptable use. 

A social networking service or SNS is an online platform which 
people use to build social networks or social relationships with 
other people who share similar personal or career content, 
interests, activities, backgrounds or real-life connections. Social 
networking services vary in format and the number of features. 

Types of Social Media 

•Social Networking. 

•Photo Sharing. 

•Video Sharing. 

• Interactive Media. 

•Blogging/Community Building. 

 
 

5. Magazine’s and books 

A magazine is a type of book people read. Magazines are not 
like regular books. This is because a new version of the 
magazine is printed many times each year. Magazines are a type  

of periodical 

011



A magazine is a type of book people read. Magazines are not 
like regular books. This is because a new version of the 
magazine is printed many times each year. Magazines are a type 
of periodical 

A book is a medium for recording information in the form of 
writing or images, typically composed of many pages (made of 
papyrus, parchment, vellum, or paper) bound together and 
protected by a cover.[1] The technical term for this physical 
arrangement is codex (plural, codices). In the history of hand-
held physical supports for extended written compositions or 
records, the codex replaces its predecessor, the scroll. A single 
sheet in a codex is a leaf and each side of a leaf is a page. 

As an intellectual object, a book is prototypically a composition 
of such great length that it takes a considerable investment of 
time to compose and still considered as an investment of time to 
read. In a restricted sense, a book is a self-sufficient section or 
part of a longer composition, a usage reflecting that, in antiquity, 
long works had to be written on several scrolls and each scroll 
had to be identified by the book it contained. Each part of 
Aristotle's Physics is called a book. In an unrestricted sense, a 
book is the compositional whole of which such sections, 
whether called books or chapters or parts, are parts. 

 

6. Flims 

A remarkable footprint in the sand of communication came with 
the invention of films.  
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Cinema, a form of mass media has undoubtedly become a 
powerful tool since the day it was introduced to the world. The 
film industry has grown rapidly in the past years and brought 
about a lot of changes in society. 

Films are a reflection of society for both the present and the 
past. In today’s era of moviemaking, each of the six major 
studios makes less than 20 movies per year. The rest comes from 
individual producers, investment, distributors, exhibition, 
handled by different companies. Most of the independent 
movies are distributed by these six studios. 

Today, movies are created by one group, funded by the second 
group, sold by the third group and shown by the fourth group. 
The first group includes producers, directors. The second group 
consists of the investors, the third are distributors and the final 
group- the exhibitors. 

Films have a great impact on society in many ways. The film 
industry is one of the most discovering and expensive industries 
in mass media. In true sense, it is a 'dream industry'. 

Films in today's generation have managed to cover a lot of 
controversial topics. These topics mainly include religion, terror 
attacks, transgender, homosexuality, child labor, poverty etc. 
Through their stories and concepts, movies have successfully 
brought awareness about all of these topics to the world. But at 
the same time, they tend to idealize or generalize a few things 
for maximizing profit which adds to the controversy and may 
even deceive/harm the public sentiments. 
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This majorly happens in Indian cinema as the audience relates 
itself to the movie. Also, fascination for social themes aroused 
and interplay of tradition with modernization was included in 
the filmmaking process which added a lot to the glory of Indian 
cinema. 

 

7. Television 

Television allows you to witness events which happen thousands 
of miles away. country like ours, with a huge illiterate 
population, this characteristic of television makes it an ideal 
instrument for transmitting social messages. Television also has 
a very wide output, range and reach. It is truly a mass medium. 

Television allows you to witness events which happen thousands 
of miles away. country like ours, with a huge illiterate 
population, this characteristic of television makes it an ideal 
instrument for transmitting social messages. Television also has 
a very wide output, range and reach. It is truly a mass 
medium.TV is a source of information or communication and 
media plays a very significant role in everyone's life. In today's 
modern society, media has become a very big parts of our life. 
Its duty is to inform, educate and entertain. TV like a bridge 
between the governing bodies and general public. 

Television can teach kids important values and life lessons. 
Educational programming can develop young children's 
socialization and learning skills. News, current events and 
historical programming can help make young people more 
aware of other cultures and people. Of all the mass media today, 
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television attracts the largest number of viewers. Its audience is 
greater in size than that of any other media audiences. 

Since television is able to attract the audiences of all age groups, 
literate and illiterate and of all the strata of the society, it has an 
enormous audience. 

In India, from the beginning, television had been used more for 
education and information purposes than for entertainment. It 
had performed different other functions as compared to the 
televisions in the west.  

Even today, though commercials have entered Indian television 
in a big way, its basic purpose did not change. It continues to 
perform its function of development and national integration. 
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Introduction of Impact of Mass Media on culture 

 

The influence of mass media has an effect on many aspects of 
human life, which can include voting a certain way, individual 
views and beliefs, or skewing a person's knowledge of a 
specific topic due to being provided false information. The 
overall influence of mass media has increased drastically over 
the years, and will continue to do so as the media itself 
improves.[2] The influence of the media on the psychosocial 
development of children is profound. Thus, it is important for 
physicians to discuss with parents their child’s exposure to 
media and to provide guidance on age-appropriate use of any 
media, including television, radio, music, video games and the 
Internet.[3]As mass media evolve, media criticism also often 
evolve – and grow in strength – during times of media change 
with new forms of journalism, new media formats, new media 
markets, new ways of addressing media markets and new 
media technologies.[4] Media influence is the actual force 
exerted by a media message, resulting in either a change or 
reinforcement in audience or individual beliefs. Media effects 
are measurable effects that result from media influence or a 
media message. Whether a media message has an effect on any 
of its audience members is contingent on many factors, 
including audience demographics and psychological 
characteristics.  
These effects can be positive or negative, abrupt or gradual, 
short-term or long-lasting. Not all effects result in change; 
some media messages reinforce  
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an existing belief. Researchers examine an audience after 
media exposure for changes in cognition, belief systems, and 
attitudes, as well as emotional, physiological and behavioral 
effects.[5] 
There are several scholarly studies which addresses media and 
its effects. Bryant and Zillmann defined media effects as "the 
social, cultural, and psychological impact of communicating 
via the mass media".[6] Perse stated that media effects 
researchers study "how to control, enhance, or mitigate the 
impact of the mass media on individuals and society".[7] Lang 
stated media effects researchers study "what types of content, 
in what type of medium, affect which people, in what 
situations".[8] McLuhan points out in his the media ecology 
theory that "The medium is the message."[9] BY Dhanasekar. 
relationship between politics and the mass media is closely 
related for the reason that media is a source in shaping public 
opinion and political beliefs.  
Media is at times referred to as the fourth branch of government 
in democratic countries.[10] As a result, political figures and 
parties are particularly sensitive towards their media presence 
and the media coverage of their public appearances. Mass 
media also establish its influence among powerful institutions 
such as legislation. Through the proper consent in mediums to 
advocate, different social groups are able to influence the 
decision-making that involves child safety, gun control, etc. 
The broad scope of media effects studies creates an 
organizational challenge.  
Organizing media effects by their targeted audience type, either 
on an individual (micro) or an audience aggregate (macro) 
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level, is one effective method. Denis McQuail, a prominent 
communication theorist, organized effects into a graph.Media 
effects studies have undergone several phases, often 
corresponding to the development of mass media technologies. 
Power of media effects phaseEdit 
During the early 20th century, developing mass media 
technologies, such as radio and film, were credited with an 
almost irresistible power to mold an audience's beliefs, 
cognition, and behaviors according to the communicators' 
will.[11][12] The basic assumption of strong media effects 
theory was that audiences were passive and homogeneous. This 
assumption was not based on empirical evidence but instead on 
assumptions of human nature. There were two main 
explanations for this perception of mass media effects. First, 
mass broadcasting technologies were acquiring a widespread, 
even among average households. People were astonished by 
the speed of information dissemination, which may have 
clouded audience perception of any media effects.  
Secondly, propaganda techniques were implemented during 
war time by several governments as a powerful tool for uniting 
their people. This propaganda exemplified strong-effect 
communication. Early media effects research often focused on 
the power of this propaganda (e.g., Lasswell, 1927[13]). 
Combing through the technological and social environment, 
early media effects theories stated that the mass media were all-
powerful.[14] 
Representative theories: 
• Hypodermic needle model, or magic bullet theory: Considers 
the audience to be targets of an injection or bullet of 
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information fired from the pistol of mass media. The audience 
are unable to avoid or resist the injection or bullets. 
Limited media effects phaseEdit Starting in the 1930s, the 
second phase of media effects studies instituted the importance 
of empirical research while introducing the complex nature of 
media effects due to the idiosyncratic nature of individuals in 
an audience.[11] The Payne Fund studies, conducted in the 
United States during this period, focused on the effect of media 
onyoung people. Many other separate studies focused on 
persuasion effects studies, or the possibilities and usage of 
planned persuasion in film and other media. Hovland et al. 
(1949) conducted a series of experimental studies to evaluate 
the effects of using films to indoctrinate American military 
recruits.[15] Paul Lazarsfeld (1944) and his colleagues' 
effectiveness studies of democratic election campaigns 
launched political campaign effect studies.[16] 
Researchers uncovered mounting empirical evidence of the 
idiosyncratic nature of media effects on individuals and 
audiences, identifying numerous intervening variables such as 
demographic attributes, social psychological factors, and 
different media use behaviors. With these new variables added 
to research, it was difficult to isolate media influence that 
resulted in any media effects to an audience's cognition, 
attitude, and behavior. As Berelson (1959) summed up in a 
widely quoted conclusion: "Some kinds of communication on 
some kinds of issues have brought to the attention of some 
kinds of people under some kinds of conditions have some 
kinds of effect."[17] Though the concept of an all-powerful 
mass media was diluted, this did not determine that the media 
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lacked influence or effect. Instead, the pre-existing structure of 
social relationships and cultural contexts were believed to 
primarily shape or change people's opinions, attitudes, and 
behaviors, and media merely function within these established 
processes. This complexity had a dampening effect upon media 
effects studies.[14] 
Representative theories: 
Two-step flow of communication: Discusses the indirect 
effects of media, stating that people are affected by media 
through the interpersonal influence of opinion leaders. 
• Klapper's selective exposure theory: Joseph T. Klapper 
asserts in his book, The Effects Of Mass Communication, that 
audiences are not passive targets of any communication 
contents. Instead, audiences selectively choose content that is 
aligned with previously held convictions.Chomsky FiltersEdit 
Noam Chomsky has named five filters through which mass 
media operate:[18] 
• Ownership: At the end of the day, mass media firms are big 
corporations trying to make profit so most of their articles are 
going to be whatever makes them the most money.[19] 
• Advertising: Since mass media costs a lot more than what 
most consumers are willing to pay, media corporations are in a 
deficit. In order to fill this gap, advertisers are used. While the 
media is being sold to consumers, those consumers are, in 
effect, being "sold" to advertisers.[19] 
• The Media Elite: By its nature, journalism cannot be 
completely regulated, so it allows corruption by governments, 
corporations, and large institutions that know how to "game the 
system".[19] 
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• Flak: It is difficult for a journalist to stray from the consensus 
because the journalist will get "flak". When a story does not 
align with the narrative of a power, the power will try 
discrediting sources, trashing stories, and trying to distract 
readers.[19] 
• The Common Enemy: Creating a common enemy for 
audiences to  
rally against unifies public opinion.[19] 
Rediscovered powerful media effects phaseEdit Limited media 
effect theory was challenged by new evidence supporting the 
fact that mass media messages could indeed lead to measurable 
social effects.[11] Lang and Lang (1981) argued that the 
widespread acceptance of limited media effect theory was 
unwarranted and that "the evidence available by the end of the 
1950s, even when balanced against some of the negative 
findings, gives no justification for an overall verdict of 'media 
importance.'"[20] 
 
In the 1950s and 1960s, widespread use of television indicated 
its unprecedented power on social lives. Meanwhile, 
researchers also realized that early investigations, relying 
heavily on psychological models, were narrowly focused on 
only short-term and immediate effects. The "stimuli-reaction" 
model introduced the possibility of profound long-term media 
effects. A shift from short-term to long-term effect studies 
marked the renewal of media effects research. More attention 
was paid to collective cultural patterns, definitions of social 
reality, ideology, and institutional behavior. Though audiences 
were still considered in control of the selection of media 
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messages they consumed, "the way media select, process and 
shape content for their own purposes can have a strong 
influence on how it is received and interpreted and thus on 
longer-term consequences" (Mcquail,  
2010).[14] 
Representative theories: 
• Agenda-setting theory: Describes how topic selection and the 
frequency of reporting by the mass media affected the 
perceived salience of specific topics within the public 
audience. 
• Framing: Identifies the media's ability to manipulate audience 
interpretation of a media message through careful control of 
angles, facts, opinions, and amount of coverage. 
• Knowledge-gap theory: States the long-term influence of 
mass media on people's socioeconomic status with the 
hypothesis that "as the infusion of mass media information into 
a social system increases, higher socioeconomic status 
segments tend to acquire this information faster than lower 
socioeconomic status population segments causing the gap in 
knowledge between the two to increase rather than 
decrease".[21] 
• Cultivation theory: As an audience engages in media 
messages, particularly on television, they infer the portrayed 
world upon the  
real world. 
Negotiated media effects phaseEdit 
In the late 1970s, researchers examined the media's role in 
shaping social realities, also referred to as "social 
constructivism" (Gamson and Modigliani, 1989).[11][22] This 
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approach evaluated the media's role in constructing meaning 
and corresponding social realities. First, the media formats 
images of society in a patterned and predictable way, both in 
news and entertainment. Second, audiences construct or derive 
their perception of actual social reality—and their role in it—
by interacting with the media-constructed realities. Individuals 
in these audiences can control their interaction and 
interpretation of these media-constructed realities. However, 
when media messages are the only information source, the 
audience may implicitly accept the media-constructed reality. 
Alternatively, they may choose to derive their social reality 
from other sources, such as first-hand experience or cultural 
environment. 
This phase also added qualitative and ethnographic research 
methods to existing quantitative and behaviorist research 
methods.  
Additionally, several research projects focused on media 
effects surrounding media coverage of minority and fringe 
social movements.[14] 
Representative research: 
• Van Zoonen's research (1992): Examines the mass media 
contribution to the women's movement in The 
Netherlands.[23]New media environment phase Edit As early 
as the 1970s, research emerged on the effects of individual or 
group behavior in computer-mediated environments.[11] The 
focus was on the effect of computer-mediated communication 
(CMC) in interpersonal and group interaction. Early research 
examined the social interactions and impressions that CMC 
partners formed of each other, given the restrictive 
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characteristics of CMC such as the anonymity and lack of 
nonverbal (auditory or visual) cues.[2] The first generation of 
CMC researches simply compared existing "text-only" internet 
content (e.g. emails) to face-to-face communication (Culnan & 
Markus,1987).[24] For example, Daft and Lengel (1986) 
developed the media richness theory to assess the media's 
ability of reproducing information.[25] 
The internet was widely adopted for personal use in the 1990s, 
further  
expanding CMC studies. Theories such as social information 
processing (Walther, 1992)[26] and social  
identification/deindividuation (SIDE) model (Postmes et al. 
2000)[27] studied CMC effects on users' behavior, comparing 
these effects to face-to-face communication effects. With the 
emergence of dynamic user-generated content on websites and 
social media platforms, research results are even more 
conducive to CMC studies.  
For instance, Valkenburg & Peter (2009) developed the 
internet enhanced self-disclosure hypothesis among 
adolescents, stating that social media platforms are primarily 
used to maintain real-life friendships among young people. 
Therefore, this media use may enhance those friendships.[28] 
New CMC technologies are evolving at a rapid pace, calling 
for new media effects theories.[14] 
Preference-based effects modelEditNew media and web 
technologies, including social media, are forcing 
communication scholars to rethink traditional effects models 
(Bennett and Iyengar, 2008).[29] With changing media 
environments and evolving audience behaviors, some argue 
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that the current paradigm for media effects research is a 
preference-based effectsmodel (Cacciatore, Scheufele & 
Iyengar, 2016).[30] This model is called preference-based 
reinforcement because the increasingly fragmented online 
news environment matches content with audiences based on 
their existing beliefs and preferences.[30] 
This is driven by three phenomena: 
1. Media outlets have become increasingly tailored towards 
narrow  
ideological fragmented publics in order to creative more 
lucrative advertising environments[31] 
2. Individuals rely on self-selected information consistent with 
their  
prior beliefs aggregated into personalized feeds, called “echo 
chambers”[32] 
3. New media interfaces, such as tailored results from search 
engines,  
lead to narrow information tailoring by both voluntary and 
involuntary user input[33] These three factors might also lead 
to rethinking strong media effects in the new media 
environment, including the concept of “tailored persuasion”. 

 
 
 
 
 

025



 
 

  

026



 
Positives Impact of mass media on culture 

 
 
The media like television, radio and the Internet increase an 
overall awareness of the masses. They enhance the general 
knowledge by providing us with information from all over the 
world. News broadcast through different media helps us know 
about the day-to-day events in the world. 
News, telefilms and documentaries revolving around social 
issues increase a social awareness in children and develop their 
concern towards society. They also contribute to the 
enhancement of our knowledge, language and vocabulary. 
Quiz-based TV and radio shows, and the many programmes on  
history, literature, science, philosophy and art and culture on 
channels  
like Discovery, BBC and the National Geographic contribute 
to development of people’s minds and attitudes, widening 
knowledge and culture. 
Research has revealed that media are responsible for 
influencing a  
major part of our daily life. Media contribute to a 
transformation in  
the cultural and social values of the masses. Media bring abou 
a transformation in the attitudes and beliefs of the people. 
The persuasive nature of the content presented over media 
influences the thoughts and behaviour of the general public. It 
helps in moulding 
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ideas and attitudes. It influences lifestyle and culture. 
Media has brought about a major transformation in the way 
people think. Media has given them an excellent platform to 
present themselves before the world and contribute in their own 
way to the changing world scenario. Media has been 
responsible for making the world a smaller place to live in. The 
recent advent of blogging in the media world and practices like 
public polls and citizen journalism have led to the achievement 
of a socially control These concepts have strengthened the 
relationship between the media and the common man and 
contributed to the development of public opinion on national 
and social issues. The media has played a major role in positive 
developments like the fight against racism gender bias, and 
world poverty, and spreading awareness about the need for 
world peace. 
There have been important identity transformations, sparked by 
the engagement in television. One concerns women. In recent 
years, viewers of Indian film and television have witnessed a 
shift from portrayals of females as innocent and subordinate in 
nature, into independent sexual beings While India’s strong 
traditional heritage has always been significantly characterized 
by the traditional roles of women as homemakers and mothers, 
the portrayal of women on television has challenged this ideal, 
and therefore cultivated a ne  perception of womanhood for the 
Indian woman.The development efforts taken by radio and 
television in the context of rural India need to be mentioned. 
Some recent experiments in television have successfully 
helped in transforming lives of the rural people. For instance, 
TV programmes on health, agriculture, employment, especially 
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those produced by Doordarshan, have created awareness 
among people and motivated efforts for upliftmen of the 
deprived in society. Programmes have inspired people to tackle 
illness and disease and other problems in society. 
Some talk shows on TV have had a similar impact, for instance, 
talk shows, and serials that deal with the ill-effects of practices 
like dowry, sati, child marriage, and drug abuse in society. 
Radio, newspapers, television, Internet, social media, etc., all 
of these forms of mass media. Each of these outlets has the 
capability of bringing information to thousands of people with 
one device. While in some communities it is easy to take 
advantage of these communication outlets such as television 
and Internet access, not everyone has access to such 
outlets.Radio is one of the most common forms of mass media 
in developing countries because it’s affordable and uses less 
electricity than many other forms of mass media, but only 
approximately 75 percent of people in developing countries 
have access to a radio, and roughly 77 percent of people in rural 
areas have access to electricity.For developing countries that 
have implemented forms of mass media in their communities, 
there have been numerous positive outcomes. 
Top 5 positive impacts of mass media in developing countries 
1. Brings people together- With implementing mass media in 
societies in Tunisia and Egypt, citizens were able to reach out 
to each other through social media platforms such as Facebook 
and Twitter and create, organize and initiate street protests and 
campaigns. Furthermore, having access to social media in 
developing countries, people are able to connect to those that 
they usually wouldn’t have the chance to talk to. 
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2. Provides educational opportunities- In many countries, the 
division between local and national languages as well as issues 
of literacy can make communication difficult. With the use of 
mass media, a bridge can be built between these two gaps. In 
India, there is a radio station that provides information in local 
languages and respects local culture and traditions. 
3. Watchdog for the public interest- Media is the watchdog for 
public interest in many ways. One of the main ways is to create 
public awareness of what is going on with businesses and 
government officials. The media plays an important role in 
giving people the opportunity to act against injustice, 
oppression and misdeeds that they otherwise wouldn’t know 
about. 
4. Information on available healthcare- In Burkina Faso, a mass 
radio broadcast was sent out encouraging parents to seek 
treatment at local healthcare facilities for their sick children. 
With this mass outreach on healthcare, the encouragement of 
people to take their children to healthcare facilities saved 
thousands of lives. This easy way of encouraging others and 
bringing awareness about certain diseases was made possible 
through a simple radio broadcast. 
5. Brings social issues to life- Similar to “watchdogging”, 
media brings many social issues to life that otherwise would 
remain unknown to many people. In developing countries and 
communities like Burkina Faso, when the radio broadcast was 
released about malaria, diarrhea and pneumonia, people were 
educated and moved to action and knew totake their children 
to healthcare facilities for preventative care. AS it is seen, 
having access to different media outlets is vital for those in 
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developing countries. Here are three ways that those in 
developing countries can implement mass media to help their 
people and communities. 
1. Provide radios or newspapers in public places- By 
providing radios and newspapers in public areas it gives 
community members to access news, information and 
emergency warnings. Even though radios can be on the cheaper 
side, there are still many people that can’t afford to have a radio 
in their home. By providing one in a local place, not only would 
it better educate the community members but also it will bring 
the community together. 
 
2. Have the community involved in sharing the news- When 
Making individual communities responsible for providing their 
own news it not only makes them independent and proud of the 
work that they are putting out but it also has a positive effect 
on local economies. The media can provide many jobs that 
otherwise wouldn’t have been there. 
 
3. Make media outlets a two-way platform- Creating a two-
way platform between the community and those who are 
behind the radio stations, newspapers or broadcasts makes the 
community feel involved and that their voices are being heard. 
An organization called Soul City in sub-Saharan Africa is 
showing how well two-way platforms work by engaging their 
listeners and having them contribute thoughts and ideas about 
complex issues. 
Whether through radio or cell phones, forms of mass media are 
constantly being used to inform, educate and strengthen people 
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all over the world whether they be in urban or rural 
communities. 
One easy way to help gain access to mass media in developing 
is to reach out to government officials in the United States. 
Click here to email U.S. Senators about The Digital GAP Act 
and ask them to give first-time access to mobile or broadband 
Internet to 1.5 million people in developing countries by 2020. 
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Negative impact of mass media on culture 

 
The negative effects of mass media on society can lead people 
towards poverty, crime, nudity, violence, bad mental and 
physical health disorders and others as such severe outcomes. 
For example, mob hitting innocents by getting carried away 
from the rumors spread on the internet has been common. 
These unauthorized news headlines are the biggest example of 
the negative impact of mass media on society. Furthermore, the 
cases of children killing innocents by acquiring weapons are 
considered as one of the major negative effects of mass media 
on the children as they usually get carried away by provoking 
news stories, action movies, and games. 
Human beings are social creatures. We need the 
companionship of others to thrive in life, and the strength of 
our connections has a huge impact on our mental health and 
happiness. Being socially connected to others can ease stress, 
anxiety, and depression, boost self-worth, provide comfort and 
joy, prevent loneliness, and even add years to your life. On the 
flip side, lacking strong social connections can pose a serious 
risk to your mental and emotional health. 
In today’s world, many of us rely on social media platforms 
such as Facebook, Twitter, Snapchat, YouTube, and Instagram 
to find and connect with each other. While each has its benefits, 
it’s important to remember that social media can never be a 
replacement for real-world human connection. It requires in-
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person contact with others to trigger the hormones that alleviate 
stress and make you feel happier, healthier, and more positive. 
Ironically for a technology that’s designed to bring people 
closer together, spending too much time engaging with social 
media can actually make you feel more lonely and isolated—
and exacerbate mental health problems such as anxiety and 
depression. 
If you’re spending an excessive amount of time on social media 
and feelings of sadness, dissatisfaction, frustration, or 
loneliness are impacting your life, it may be time to re-examine 
your online habits and find a healthier balance. 
Signs that social media is impacting your mental health. 
Everyone is different and there is no specific amount of time 
spent on social media, or the frequency you check for updates, 
or the number of posts you make that indicates your use is 
becoming unhealthy.  
Rather, it has to do with the impact time spent on social media 
has on your mood and other aspects of your life, along with 
your motivations for using it. 
For example, your social media use may be problematic if it 
causes you to neglect face-to-face relationships, distracts you 
from work or school, or leaves you feeling envious, angry, or 
depressed. Similarly, if you’re motivated to use social media 
just because you’re bored or lonely, or want to post something 
to make others jealous or upset, it may be time to reassess your 
social media habits. 
Indicators that social media may be adversely affecting your 
mental health include: 
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Spending more time on social media than with real world 
friends. Using social media has become a substitute for a lot of 
your offline social interaction. Even if you’re out with friends, 
you still feel the need to constantly check social media, often 
driven by feelings that others  be having more fun than you. 
Comparing yourself unfavorably with others on social media. 
You have low self-esteem or negative body image. You may 
even have patterns of disordered eating. 
Experiencing cyberbullying. Or you worry that you have no 
control over the things people post about you. 
Being distracted at school or work. You feel pressure to post 
regular content about yourself, get comments or likes on your 
posts, or respond quickly and enthusiastically to friends’ 
posts.Having no time for self-reflection. Every spare moment 
is filled by engaging with social media, leaving you little or no 
time for reflecting on who you are, what you think, or why you 
act the way that you do—the things that allow you to grow as 
a person.Engaging in risky behavior in order to gain likes, 
shares, or positive reactions on social media. You play 
dangerous pranks, post embarrassing material, cyberbully 
others, or access your phone while driving or in other unsafe 
situations. 
Suffering from sleep problems. Do you check social media last 
thing at night, first thing in the morning, or even when you 
wake up in the night? The light from phones and other devices 
can disrupt your sleep, which in turn can have a serious impact 
on your mental health.Worsening symptoms of anxiety or 
depression. Rather than helping to alleviate negative feelings 
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and boost your mood, you feel more anxious, depressed, or 
lonely after using social media. 
1. Promoting Popular Culture 
Media in a big way promotes the mass or popular culture. That 
sends a message what is popular is good. It often results in 
complete neglect of authentic, indigenous, classical or folk 
culture. 
 
2. Crime and Violence 
Increasing amount of violence based programs and action 
oriented films adversely affects the mind set of children and 
youngsters. In course of imitating their favourite stars they end 
up being juvenile delinquent, or indulge in anti-social elements. 
 
3. Stereotypical Image of Woman 
Barring some good programmes, advertisement and daily 
soaps portray women in a very bad taste. Women on screen, 
when used as sex symbol the mindset of the people gets 
affected and treat women in the same way in real life as well. 
 
4. Sensationalizing Events 
Due to cut throat competition amongst the news channels and 
newspapers, they tend to sensationalize events to grab audience 
or readers attention and increase thei viewership or readership. 
Paparazzi become the vital part of our culture affecting the 
privacy of members of society. 
 
5. Defining Beauty and Richness 
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Media has created an illusion of fantasy world amongst its 
viewers. Fairness and slimness of girls are the only parameters 
of their beauty. Larger than life houses and lifestyles create 
wrong perception of happiness in the minds of young 
generation who tend to dream of such life. 
 
The world is coming closer to a global village, strongly 
influenced by media. There are many forms of mediah. Mass 
media is a communication whether written, broadcast, or 
spoken that reaches a large audience, has a significant influence 
in modern culture all over the world, particularly in America. 
On the other hand in social media which can be defined as 
“forms of electronic communication as websites for social 
networking and microblogging through which users create 
online communities to share information, ideas, personal 
messages, and other content as videos” (“social media”). 
Everybody publishes whatever they want. Fake news websites 
are broadly common, publishing lies and fabricated news. 
While there are obviously many great benefits to the growth of 
the media, there are some undeniable and harsh disadvantages. 
Medical, social and psychological issues are a few things that 
Media uses against us. So it is my assertion that media has a 
negative impact on people’s lives because it causes a 
dissatisfaction with body image, creates addiction, and can 
destroy interpersonal relationships. 
Today’s young Americans, aged 18 to 30, know less and care 
less about news and public affairs than any other generation of 
Americans in the past 50 years. “Each year, the average 
American spends 1550 hours of TV, listens to 1160 hours of 
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radio, and spends 290 hours reading newspapers and magazine 
(Rhoads).” But for social media, situation is quite different, it 
is affecting the young generation the most like they spend one 
third of their day on social networking which is the average of 
nine hours per day, and I have observed this in my own house. 
My husband and son both are addicted to Facebook, they spend 
hours and hours on browsing on different links and pictures, 
and follow Facebook’s each information blindly. 
Television remains turn on, both father and son lay down on 
the sofas, holding their smartphones. I have noticed that my son 
does not like to be social with people, he prefers and feels 
happy to be socializing on WhatsApp and Imo. My husband is 
showing the same pattern. He has only one friend, and most of 
the time he spend on browsing. I do not use any social site or 
application to connect. I like to communicate but nobody has 
time to listen me, or go out. This is my family everyday version. 
There are millions of families, who are tackling the same 
circumstances. 
Media is all around us; in our homes, cars, educational 
institutes. Since back 70s’, TV was the most popular form of 
media and a major part of every household in America. In new 
era of technology, social media has taken the lead in dictating 
how people live today. It makes people act differently in front 
of others in order to gain attention. This is due to being self-
obsessed of one to being better than others. 
According to the National Eating Disorder Association 
(NEDA), 80% of women are unhappy with their appearance 
and approximately 45% are dieting on any given day, 
developing the an obsession, which is contributing in eating 
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disorders, low self-esteem, and depression among women in 
the United State (NEDA). The media responsible for negative 
influence on people’s lives because it is developing 
dissatisfaction of body images depicted as beautiful when often 
issues arise about people suffering from anorexia and bulimia 
disorders, creating addiction among young population 
especially and harms interpersonal relationships with friends 
and family. 
Individuals are confronted constantly with messages from 
media sources including TV, social sites, magazines, to name 
a few. These sources promote not only products but moods and 
attitudes. “Data from 25 studies (43 effect sizes) used to 
examine the main effect of mass media images of the slender 
ideal, showed the more negative effect after viewing thin media 
images than after viewing images of average, plus size models, 
and that negative effect was stronger for subjects less than 19 
years of age particularly (Groesz. et al).” People compare 
themselves to celebrities, photo-shopped images in 
advertisements. Where we see, women are most likely to 
appear young, skinny and flawless by advertiser’s usage of 
photo-shop and other editing to modify the model. To be 
noticed, to be wanted, to beloved, mostly every female do care 
about and have worries about their body image. 
Body Image is all about how you feel about your body. 
Stereotypes obsession formed by media that include hyper thin, 
tanned women particularly is damaging to society. Although 
negative impact of media has proven on women, but these 
images used to influence men also. Men are also struggling 
with media influence to be bigger and more muscular and more 
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aggressive. Showbiz Magazines and their online websites are 
also contributing to the negative body image problems. I feel 
myself as sufferer by television too and I developed low self-
esteem. I am a plus size person, my only entertainment is 
watching television to relax but I stopped watching American 
channels transmission now due to over advertising of diet 
plans, bikini wearing models, medicines for losing weight, 
publicity by thin and flawless models, makes me feel not so 
happening and I avoid to go out and meet people. 
Although social media can help connect people around the 
world social sites have become damaging to the society 
because everyone is on Facebook. People’s necessity to have 
accounts of all social sites.  
They do post things, share contents without significant 
truthfulness and talk with each other whole day 24/7. Social 
media has become an addiction. “The addictive aspect of social 
networking is associated with FOMO- fear of missing out 
(Gonchar).” 
Facebook, Instagram, Twitter, Skype, Imo, WhatsApp, are few 
of this list of social sites of this era, there are many more on 
which millions of people especially young generation waste 
their precious time. Back in 90s’, MSN, Yahoo messenger were 
so popular among all ages, even I was addicted to Pal talk 
Messenger which released in 1998 and used to spend at least 9-
11 hours to interact different people from all over the world. It 
was my daily routine. I used to stay inside my room in front of 
my desktop, avoided to go out. It is proven by researches that 
people who typically spend more than two hours online a day 
are doubling their chances of feeling isolated. 
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Social media sites designed to help people connect, but causing 
the opposite effect to make feel users more alone. It limits 
communication to mobile phones. People are so distracted with 
their accounts on several social sites that they will often neglect 
to have actual interactions with others around them. It denies 
people of human contact and accompanying closeness and 
exchange opinions. This goes hand in hand with the previously 
mentioned above addiction issue. Smartphones has taken the 
place of computer in our lives, have increasingly become 
essential component, allows us to connect instantly anywhere 
and anytime to the world, in opposite it diverts us from 
focusing on face to face communication with each other and do 
interfere interpersonal relationships, especially in young 
generation. 
In 2014, a study from Pew Research indicated that 42 percent 
of eighteen to twenty nine years old in serious relationships 
claim that their partner had been distracted by his or her mobile 
phone when the couple was spending time together (Gonchar). 
It affects romantic couples from engaging in serious 
conversation because mostly users feel to pick their smart 
phones even they do not get any alerts or message. While at 
dinner or going in public, people glued to their phone screens, 
constantly checking all their social profiles.Despite the many 
negative application and influences of media may have, it is 
important to accept the positive results too. We all agree that 
mass media is a permanent part of modern culture, has become 
more widespread and accessible. President Trump used to 
promote his electoral program with direct connection with the 
people via his social account on Twitter. That social media was 

041



the most effective tool for Trump.His Twitter posts were 
immediately received by white voters as guaranteed realities, 
helped him to win, mobilized the voters, otherwise even the day 
of election, he was not sure about his victory.  
Every day from morning till night, President Trump still 
connecting the world through Twitter. Another great positive 
influence of social media, we can observe in health care 
industry like medical professionals are helping patients and 
clients through it. “The medical field has found success in 
using social media for disaster response; rapid, point of care 
consultation; and collection research participant and data to aid 
in product development and evaluation (Fleck).”One more 
positive role of media, I want to discuss that social media 
provides great ways to connect, interact and communicate with 
friends and family while living separately. It makes us connect 
to the world. We can share pictures, videos, some information 
among our friends. Through social media, you can make strong 
your existing relationships and can make new friends in all over 
the world through different social networking websites. My 
own two school friends found me through Facebook after 20 
years. “Roughly two third (67%) of social media users says that 
staying g in touch with current friends and family members is 
major reason they use these social media sites like Facebook, 
Twitter, Myspace or LinkedIn (Heimlich).” 
When I look back in my childhood, that time, only one kind of 
media was available and that was television. Television 
transmissions were limited, was the only entertainment for all 
of us especially for me to watch five minute cartoons. I still 
remember my childhood memories of my friends, used to play 
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games, all siblings were so close with each other. Too much 
access to media 24/7 nonstop making us lazy, low self-
confidence, even more isolated from friends and family, 
lacking face to face communication skill.We have to think 
about it. We are all living in a self-created bubbles. Instead of 
wasting our precious time on internet and watching television 
or texting on cellphones, we should switch off our all smart 
devices at least for one hour daily. Spend time with family, go 
out, do some work in your garden, do some grocery, meet with 
your neighbors, invite friends. Everything looks good, when it 
balanced. 
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Social media impact on culture 
 
Social media has been a major part of our daily lives. It totally 
effected our culture in positive and negative ways. There are so 
many positive impacts of social media on our culture. Social 
media increased the connections between people and created 
an environment in which you can share your opinions, picture 
and lots of stuff. 
Social media improved creativity and social awareness for our 
society by interacting with other people and sharing new ideas 
and opinions. It is also important for any business because at 
some point, you need to use social media in your business. 
Social media developed international business and marketing. 
People prefer to buy stuff online. Social media created an 
opportunity to widen your world and make new friends from 
other countries. It is easier to learn about breaking news on 
social media because it has unlimited access and flexibility. On 
the other hand, social media has influenced our culture in 
negative ways. People can share whatever they want to on 
social media and some of them might be inappropriate pictures. 
People has become more conservative about each other’s point 
of view. People started to argue about each other’s perspective 
related to political view, religion, social rights and culture. 
Social media had negative effect on youth. It reduced physical 
activities. People prefer to sit all day in front of computers and 
chat. Social media also has influenced youth in negative ways. 
Kids might be affected and manipulated by some sites in which 
there is inappropriate information. The ugly part of social 
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media is that there is tons of unnecessary information shared 
by people and also bullying and harassment on social media 
has been increased. People can make brutal and negative 
comments about anything and anyone. Social media has good, 
bad and ugly impacts on our culture. 

 

 
  

046



Survey 

047



 

048



 

 
 

049



 
  

050



 

  

051



 

052



1 | P a g e

A STUDY ON 

IT ACT 2000 

PROJECT REPORT  

SUBMITTED BY 

MRUGAJA CHAVAN 

ROLL N0 – 9 

FYB.COM (ACCOUNTING & FINANCE) 

DEPARTMENT OF FYBAF 

BUNTS SANGHAS 

S.M SHETTY COLLEGE OF SCIENCE, COMMERCE

AND MANAGEMENT STUDIES 

OPP. JALVAYU VIHAR, HIRANANDANI GARDENS 

POWAI, MUMBAI - 400072

        

053



2 | P a g e

 

  INDEX 

IINTRODUCTION Page 3 

OBJECTIVES OF THE STUDY Page 4 

DETAILED INFORMATION OF 
THE TOPIC 

Page 5 – Page 9 

RESEARCH METHODOLOGY Page 10 – Page 12 

DATA ANALYSIS & 
INTERPRETATION 

Page 12 – Page 13 

CONCLUSION Page 14 – Page 15 

REFERENCES Page 16 

054



3 | P a g e

INTRODUCTION 
The Act provides a legal framework for electronic governance by giving 
recognition to electronic records and digital signatures. It also defines 
cybercrimes and prescribes penalties for them. The Act directed the formation 
of a Controller of Certifying Authorities to regulate the issuance of digital 
signatures. The Information Technology Act, 2000 (also known as ITA-2000, or 
the IT Act) is an Act of the Indian Parliament (No 21 of 2000) notified on 17 
October 2000. It is the primary law in India dealing with cybercrime and 
electronic commerce. India became the 12th country to enable cyber law after 
it passed the Information Technology Act, 2000. 

055



4 | P a g e  
 

OBJECTIVES OF THE ACT 
 

The Information Technology Act, 2000 provides legal recognition to the 
transaction done via electronic exchange of data and other electronic means of 
communication or electronic commerce transactions. This also involves the use 
of alternatives to a paper-based method of communication and information 
storage to facilitate the electronic filing of documents with the Government 
agencies. Further, this act amended the Indian Penal Code 1860, the Indian 
Evidence Act 1872, the Bankers’ Books Evidence Act 1891, and the Reserve 
Bank of India Act 1934. 

 The objectives of the Act are as follows: 

 Grant legal recognition to all transactions done via electronic exchange 
of data or other electronic means of communication or e-commerce, in 
place of the earlier paper-based method of communication. 
 

 Give legal recognition to digital signatures for the authentication of any 
information or matters requiring legal authentication. 
 

 Facilitate the electronic filing of documents with Government agencies 
and also departments. 
 

 Facilitate the electronic storage of data. 
 

 Give legal sanction and also facilitate the electronic transfer of funds 
between banks and financial institutions. 
 

 Grant legal recognition to bankers under the Evidence Act, 1891 and the 
Reserve Bank of India Act, 1934, for keeping the books of accounts in 
electronic form. 
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FEATURES OF THE ACT 
 All electronic contracts made through secure electronic channels are 

legally valid. Legal recognition for digital signatures. Security measures 
for electronic records and also digital signatures are in place 

 

 A procedure for the appointment of adjudicating officers for holding 
inquiries under the Act is finalized. 

 

 Provision for establishing a Cyber Regulatory Appellant Tribunal under 
the Act. Further, this tribunal will handle all appeals made against the 
order of the Controller or Adjudicating Officer. 

 

 An appeal against the order of the Cyber Appellant Tribunal is possible 
only in the High Court. 

 

 Digital Signatures will use an asymmetric cryptosystem and also a hash 
function. 

 

 Provision for the appointment of the Controller of Certifying Authorities 
(CCA) to license and regulate the working of Certifying Authorities. The 
Controller to act as a repository of all digital signatures. 

 

 The Act applies to offences or contraventions committed outside India. 
Senior police officers and other officers can enter any public place and 
search and arrest without warrant. 

 

 Provisions for the constitution of a Cyber Regulations Advisory 
Committee to advise the Central Government and Controller. 
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APPLICABILITY AND NON-APPLICABILITY 
 

Applicability: 
 According to Section 1 (2), the Act extends to the entire country, which 

also includes Jammu and Kashmir. In order to include Jammu and 
Kashmir, the Act uses Article 253 of the constitution. Further, it does not 
take citizenship into account and provides extra-territorial jurisdiction. 

 Section 1 (2) along with Section 75, specifies that the Act is applicable to 
any offence or contravention committed outside India as well.  

 If the conduct of person constituting the offence involves a computer or 
a computerized system or network located in India, then irrespective of 
his/her nationality, the person is punishable under the Act. 

 Lack of international cooperation is the only limitation of this provision. 
 
 
 

Non-Applicability: 
 According to Section 1 (4) of the Information Technology Act, 2000, the 

Act is not applicable to the following documents: 
 Execution of Negotiable Instrument under Negotiable Instruments Act, 

1881, except cheques. 
 Execution of a Power of Attorney under the Powers of Attorney Act, 

1882. 
 Creation of Trust under the Indian Trust Act, 1882. 
 Execution of a Will under the Indian Succession Act, 1925 including any 

other testamentary disposition by whatever name called. 
 Entering into a contract for the sale of conveyance of immovable 

property or any interest in such property. 
 Any such class of documents or transactions as may be notified by the 

Central Government in the Gazette. 
 
 

Amendments: 
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A major amendment was made in 2008. It introduced Section 66A 
which penalized sending "offensive messages". It also introduced 
Section 69, which gave authorities the power of "interception or 
monitoring or decryption of any information through any computer 
resource". Additionally, it introduced provisions addressing - 
pornography, child porn, cyber terrorism and voyeurism. The 
amendment was passed on 22 December 2008 without any debate in 
Lok Sabha. The next day it was passed by the Rajya Sabha. It was 
signed into law by President Pratibha Patil, on 5 February 2009. 

 

OFFENCES 

List of offences and the corresponding penalties: 

Section                  Offence                  Penalty 
65 Tampering with computer 

source documents 
Imprisonment up to three years, 
or/and with fine up to ₹200,000 

66 Hacking with computer system Imprisonment up to three years, 
or/and with fine up to ₹500,000 

66B Receiving stolen computer or 
communication device 

Imprisonment up to three years, 
or/and with fine up to ₹100,000 

66C Using password of another 
person 

Imprisonment up to three years, 
or/and with fine up to ₹100,000 

66D Cheating using computer 
resource 

Imprisonment up to three years, 
or/and with fine up to ₹100,000 

66E Publishing private images of 
others 

Imprisonment up to three years, 
or/and with fine up to ₹200,000 

66F Acts of cyberterrorism Imprisonment up to life. 

67 Publishing information which is 
obscene in electronic form. 

Imprisonment up to five years, 
or/and with fine up to 
₹1,000,000 

67A Publishing images containing 
sexual acts 

Imprisonment up to seven years, 
or/and with fine up to 
₹1,000,000 

67C Failure to maintain records Imprisonment up to three years, 
or/and with fine. 
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68 Failure/refusal to comply with 
orders 

Imprisonment up to 2 years, 
or/and with fine up to ₹100,000 

69 Failure/refusal to decrypt data Imprisonment up to seven years 
and possible fine. 

70 Securing access or attempting to 
secure access to a protected 
system 

Imprisonment up to ten years, 
or/and with fine. 

71 Misrepresentation Imprisonment up to 2 years, 
or/and fine up to ₹100000 

72 Breach of confidentiality and 
privacy 

Imprisonment up to 2 years, 
or/and fine up to ₹100000 

72A Disclosure of information in 
breach of lawful contract 

Imprisonment up to 3 years, 
or/and fine up to ₹500000 

73 Publishing electronic signature 
certificate false in certain 
particulars 

Imprisonment up to 2 years, 
or/and fine up to ₹100000 

74 Publication for fraudulent 
purpose 

Imprisonment up to 2 years, 
or/and fine up to ₹100000 

 
  

 

 

NOTABLE CASES 
 

Section 66: 
 In February 2001, in one of the first cases, the Delhi police arrested two 

men running a web hosting company. The company had shut down a 
website over non-payment of dues. The owner of the site had claimed 
that he had already paid and complained to the police. The Delhi police 
had charged the men for hacking under Section 66 of the IT Act and 
breach of trust under Section 408 of the Indian Penal Code. The two 
men had to spend 6 days in Tihar jail waiting for bail. 
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Section 66A: 
 On 19 November 2012, a 21-year-old girl was arrested from Palghar for 

posting a message on Facebook criticizing the shutdown in Mumbai for 
the funeral of Bal Thackeray. Another 20-year-old girl was arrested for 
"liking" the post. They were initially charged under Section 295A of the 
Indian Penal Code (hurting religious sentiments) and Section 66A of the 
IT Act. Later, Section 295A was replaced by Section 505(2) (promoting 
enmity between classes). A group of Shiv Senna workers vandalized a 
hospital run by the uncle of one of girls. On 31 January 2013, a local 
court dropped all charges against the girls. 
 

 On 12 April 2012, a Chemistry professor from Jadavpur University, 
Ambikesh Mahapatra, was arrested for sharing a cartoon of West Bengal 
Chief Minister Mamata Banerjee and then Railway Minister Mukul Roy. 
The email was sent from the email address of a housing society. Subrata 
Sengupta, the secretary of the housing society, was also arrested. They 
were charged under Section 66A and B of the IT Act, for defamation 
under Sections 500, for obscene gesture to a woman under Section 509, 
and abetting a crime under Section 114 of the Indian Penal Code. 
 
 

Section 69A: 
 On 29 June 2020, the Indian Government banned 59 Chinese mobile 

apps, most notably TikTok, supported by Section 69A and citing national 
security interests. 

 On 24 November 2020, another 43 Chinese mobile apps were banned 
supported by the same reasoning, most notably AliExpress. 

 54 more apps including popular video game Garena Free Fire were 
banned on 14 February 2022 under the same section.  
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RESEARCH METHODOLOGY 
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DATA ANALYSIS & INTERPRETATION 

 
From the above conducted survey, the following data was collected concerning 
the research: 

 Out of 100% of the responded people 77.2% of people knows what IT 
Act 2000 and what it is referred to and 22.8% people are unaware about 
the same. 

 Information Technology (IT) Act 2000 was commenced on 17th October 
2000 which is known by 36.4% of the people who responded. 

 90.9% of the responded people think that cybercrime has been 
increased due to the new ways of technology. 

 The punishment in India for stealing computer documents, assets or 
software’s source code from any organization, individual or from any 
other means is imprisonment up to 3 years or/and fine up to Rs 500000 
which is known by 22.7% of the responded people and the remaining are 
unaware about it. 

 IT Act 2000 also deals with e-commerce which is in high trend these days 
than actual markets. It also deals with laws concerning e-commerce. 

 77.3% of the responded people think that e-commerce is a growing 
trend these days. 
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 Some of the e-commerce websites used to start online businesses or 
shops are Shopify, big commerce, woo commerce, etc. 

 WazirX, Coin DCX, Coinswitch, Binance, etc are some of the e-commerce 
websites dealing with cryptocurrency and stock market trading. 

 According to the responded people these are some of the measures 
should be taken to reduce cybercrime-     

a. Use Strong Passwords 
b. Secure your computer 
c. Block spyware attacks 
d. Increased security and fines 
e. Strict laws and quick action 
f. Download applications from trusted sources. Keep your 

applications and operating system (e.g. Windows, Mac, Linux) 
current with the latest system updates. Turn on automatic 
updates to prevent potential attacks on older software. Make 
regular back-ups of all your important data, and store it in another 
location. 

g. Download app from the trusted source and Keep your applications 
and operating system current with the latest system updates. 

 
 These are some benefits of e-commerce- 

a) advantages of ecommerce 
b) Faster buying process. 
c) Store and product listing creation. 
d) Cost reduction. 
e) Affordable advertising and marketing. 
f) Flexibility for customers. 
g) No reach limitations. 
h) Product and price comparison. 
i) Faster response to buyer/market demands. 
j) Convenient and fast 
k) There are many benefits 
l) It save time, money and efforts 
m) Provides sellers a global reach, lower transaction cost, customer 

can shop 24×7. 
n) Wide range of products and services. 
o) Fast delivery, worldwide connection. 
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CONCLUSION 
 The subscriber or any person in charge of the computer resource 

(though which such information has to be intercepted) is required to 
extend all facilities and technical assistance to decrypt the information.  
 

 Any person failing to do so shall be punished with an imprisonment term 
that may extend to seven years. 
 

  The appropriate Government may by notification declare any computer, 
computer system or computer network to be a protected system. Any 
unauthorized access of such systems will be punishable with 
imprisonment that may extend to ten year or with fine. 

 

 Any person Misrepresenting or suppressing any material fact to the 
Controller or the Certifying Authority shall be punished with 
imprisonment for a term which may be extend to one lakh rupees or 
both. 

 

  Punishment for breach of confidentiality and privacy is imprisonment 
for a term which may extend to two years or with a fine which may 
extend to one lakh rupees or both. 

 

 There is a provision to govern and control the Certifying Authority or any 
other person who possesses the knowledge that the digital signature 
certificate is false by prescribing a penalty for publishing false Digital 
Signature Certificates. 

 

  All persons who are guilty of the offence of being involved in cases 
where the system of digital certificates is used for unlawful and 
fraudulent purposes are covered and a punishment prescribed.  
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 The jurisdiction of the Act is outlined and its provisions are to be 
applicable even for offences or contravention committed outside India, 
by person irrespective of his nationality. 

 

 The E-commerce though different in its digital presence from a brick-
and-mortar business entity faces its own set of advantages and 
disadvantages. 

 

  The legislation of the Information Technology Act, 2000 was made so as 
to make a cyber regulatory framework in accordance to the model laws 
passed in UNCITRAL.  
 

 There are various kinds of e-commerce based upon the entities between 
whom transaction takes place. 

 

  These e-commercial transactions pose various problems of the nature 
of security, jurisdiction, taxation etc. on global scale. 
 

  The advantages and disadvantages of e-commerce are the facets of the 
system which has to be understood while dealing with the e-commerce 
system. Ethics, as discussed towards the end of the article, plays a 
crucial role in establishing the entity’s image in the market.   
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PAGE NO.01 

INTRODUCTION 
             A pandemic is an epidemic of an infectious disease that has spread 
across a large region, for instance multiple continents or worldwide, affecting a 
substantial number of individuals. A novel coronavirus (COVID-19) was 
identified in 2019 in Wuhan, China. 

           Coronaviruses are a large family of viruses that are known to cause 
illness ranging from the common cold to more severe diseases such as Middle 
East Respiratory System (MERS) and Severe Acute Respiratory Syndrome 
(SARS). 

             In last two decades, the world has witnessed disease outbreaks that have 
resulted in massive loss of lives and economic disruptions. The current 
,pandemic of the novel coronavirus or SARS-CoV-2, which causes COVID-19, 
might still not be the last of the pandemics that the world will suffer in the years 
to come- as long as human activities that use natural resources beyond their 
capacities, resulting in the spread of viruses, continued unabated. 
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AIMS AND OBJECTIVES 
 

AIMS 

● To present practical guidelines and infection control measures that RTT’s 
must corporate into their daily practice. 
 

OBJECTIVES 

● To provide basic knowledge of the disease and the risk that RTT’s and 
CA patients face. 

● To promote the effective implementation of infection control measures in 
order RTT’s to continue to perform their duties safely. 

● To empower the well-being of them who have a key role in preserving 
their departments and their National Health Systems. 

● To CA patients from the COVID-19 threat, while treated. 
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IMPACTS OF PANDEMIC 

● Pandemics can cause significant, widespread increases in morbidity and 
mortality and have disproportionately higher mortality impacts on 
LMICs. 

● Pandemics can cause economics damage through multiple channels, 
including short-term fiscal shocks and longer-term negative shocks to 
economic growth. 

● Individual behavioral changes, such as fear-induced version to 
workplaces and other public gathering places, are a primary cause of 
negative shocks to economic growth during pandemics. 

● Some pandemic mitigation measures can cause significant social and 
economic disruption. 

● In countries with weak institutions and legacies of political stresses and 
tensions, In these contexts, outbreak response measures such as 
quarantines have sparked violence and tension between states and 
citizens.  

● It has certainly permanently affected our way of working.  
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WAYS OF WORKING  

 
Lockdown and workers’ wellbeing 

 

Thirty-eight percent of workers say  

Lockdown has had a negative  

impact on their wellbeing. 

  

 

Working from home and productivity 

 

Fifty-five percent of workers believe  

that their colleagues are just as,  

if not more, productive now than  

before lockdown. 

 

 

 

 

Lockdown and new technologies 

Since the start of lockdown 75% 

of Office workers have used at 

least two new types of technology to work 
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What workers miss when working from home 

 

 

When people work in their usual  

workplace environment, 
they:
  

…like the social interactions (45%) 

…are more collaborative (31%) 

…network more easily (25%) 
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Working from home after lockdown 
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After lockdown 61% of desk-based  

workers would prefer to work  

from home more often. 
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RESEARCH AND METHODOLOGY 
         This research project puts importance on obtaining, valid and informative 
data in order to truly improve an understanding of Being productive during 
pandemic working from home during the COVID-19 lockdown is a joint project 
by Dr. Heejung Chung based at the University of Kent, and Dr. Sarah Forbes 
and Dr. Holly Birkett based at the University of Kent. This research aims to 
understand how this pandemic, the lockdown and working from home have 
influenced a range of work-life issues and attitudes on flexible working for 
employees and managers in the UK. The flexibility allowed by the mobilization 
of technology disintegrated the traditional work-life boundary for most 
professionals. Whether working from home is key or impediment to academics’ 
efficiency and work-life balance became a daunting question for both scientists 
and employers. The recent pandemic brought into focus the merits and 
challenges of working from home on the level of personal experience. 

             Based on the findings of the study, the demographic profile provided 
the following vital information: there were equal numbers of administrative 
personnel and faculty in the study. The age of the employees was between 21-
30 years old which is still young. More males and singles in the group possess a 
working experience of 1-5 years. This is a typical setup of an organization 
where the employees are young work-driven, results-oriented, and willing to 
gain more experience. 

             The result of the work productivity survey confirms a positive review. 
All of the items got an affirmative response from respondents. This means that 
before the COVID-19 pandemic this is their perception about being a 
productive employee and an individual. Of course, the said result concurs with 
the ideas of Kovacs et al., (2019) where they introduced that work productivity 
behavior changes systems help us decrease time on unproductive activities. 
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Major Methods of data collection: 

 
 

 
In the above pie chart, it shows that: 

ANSWERS RESPONSES IN (%) 
YES 71.4% 
NO 20.6% 
MAYBE 7.9% 
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Majority of the people said yes i.e., 71.4%, and 20.6% of the people has said no 
and 7.9% of them has said maybe. 

 

 
In the above pie chart, it shows that: 

ANSWERS RESPONSES IN (%) 
TRUE 41.3% 
FALSE 50.8% 
DON’T KNOW 7.9% 

Majority of the people has said true i.e. 41.3% and 50.8% of the people has said 
false, and 7.9% has said that they don’t know. 
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In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
YES 52.4% 
NO 38.1% 
MAYBE 9.5% 

Majority of the people has said yes i.e., 52.4% and some of them has said no 
i.e., 38.1% and 9.5% has said maybe. 

 

 
In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
READING BOOKS 25.4% 
WATCHING DOCUMENTARY 
SERIES 

38.1% 

BOTH OF THEM 30.2% 
NONE OF THE ABOVE 6.3% 

Majority of them has watched documentary series (38.1%), 25.4% of the people 
has read some books, 30.2% has done both. 
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In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
CORRECT 65.1% 
INCORRECT 28.6% 
NONE OF THE ABOVE 6.3% 

Majority of them has said correct i.e., 65.1% , 28,6% of them has said incorrect 
and 6.3% of people has selected none of the above.  
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In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
IGNORED SOME TASK 65.1% 
USED THAT TIME TO THE BEST 
AND EASY THING 

28.6% 

USED THAT THING TO THE BEST 
AND DIFFICULT THING 

6.3% 

Majority of the people i.e., 65.1% has ignored some task, 28.6% has used their 
time to the best and easy thing, while 6.3% people has used their time to the 
best and difficult thing. 

 

 
In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
YES 46% 
NO 47.6% 
MAYBE 6.4% 

Majority of the people has said yes i.e., 46% and some of them has said no i.e., 
47.6% and 6.4% has said maybe. 
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In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
DOING THEM TOGETHER AT THE 
SAME TIME 

39.7% 

DOING THAT ON DIFFERENT 
TIME 

36.5% 

DOING ANYONE OF THEM 23.8% 
Majority of them has said doing them together at the same time i.e., 39.7%, 
36.5% of them has said doing that on different time and 23.8% of them has 
done both. 
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In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
AGREE 50.8% 
DISAGREE 36.5% 
STRONGLY AGREE 12.7% 

Majority of the people has said that they agree i.e., 50.8%, and 36.5% don’t 
agree and 12.7% people strongly agree. 

 

  
In the above pie chart, it shows that: 

ANSWERS RESPONSES (%) 
PRODUCTIVE 30.2% 
DESTRUCTIVE 41.3% 
COMBINATION OF BOTH 28.6% 

Majority of the people has said productive i.e., 30.2%, and 41.3% has said its 
destructive and 28.6% people has selected both the options.  
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CONCLUSION 
               It’s easy to mix your work life with your personal life when working 
from home in the age of coronavirus. To overcome this, try to get into a regular 
work routine just like you were going into the office everyday. One possible 
permanent change is the wide adoption of WTH arrangements, which would 
surely change the way we work. However, it has been shown that there is little 
correlation between an industry’s capacity for telework in 2019 and industry 
labour productivity growth in 2020. Some data development is needed to 
evaluate the impact of WTH on productivity growth, such as separating hours 
worked into office hours and home hours. This would allow researchers to 
examine whether productivity growth and the share of home hours are related. 

               It’s important for every student to stay on top of their work and 
address any challenges that may occur or may arise. Set aside time each week to 
reflect on our study progress and work habits. Review any days which have felt 
less productive and try to identify any distractions that may have hindered your 
efficiency. Without losing our long-term goals and aspiration. Particularly 
during the pandemic, some students may feel discouraged or worry that their 
original plans are suddenly out of reach. While some activities and opportunities 
will be modified temporarily, students should focus on making the most of 
every experience.  

               It’s hard to know when to stop working and relax and vice versa now 
that home has also become our offices and classrooms. It’s important to 
designate a specific space in the house as a place for work so as not to get 
distracted. By creating a specific space as a workspace, we are training 
ourselves to only work when in that space. According to Sleep Foundation, the 
bed should be used for sleep only and a place to relax. By using it for a 
workspace we can crossing boundaries making it harder for us to fall asleep. 
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ALCOHOLISM
Participants:                Roll No.:

Ritesh Ahire 73
Shreya Devadiga 83
Divyanshu Kotian 93
Siddharth Parab 103
Gayatri Shetty 113
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MEANING OF ALCOHOLISM

• Alcohol is a type of drug.

• Alcoholism is a recognized medical illness acquired 
by those susceptible to it, who begin drinking for 
many reasons.

• A person with this condition does not know when or 
how to stop drinking.

• They spend a lot of time drinking, and they cannot 
control how mush they consume, even if it is causing 
serious problems to their health.   
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REASONS FOR CONSUMPTION OF ALCOHOL:

POSITIVE REASONS ON CONSUMPTION OF ALCOHOL:
• Helps your heart 

• Helps your brain 

• Helps in reducing type 2 diabetes

• Helps in preventing common cold

• Nutritional benefits offered by wine and beer

• Helps in improvements in mental health

090



NEGATIVE REASONS OF CONSUMPTION OF ALCOHOL:

• Family history

• Drinking from an early age 

• Stressful environments 

• Frequent alcohol consumption overtime

• Drinking to cope
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EEFFFFEECCTTSS  AANNDD  CCOONNSSEEQQUUEENNCCEESS  OOFF  AALLCCOOHHOOLL::  
Now let us understand effects and consequences of alcohol on our body:

• Behavioural Changes

• Hallucinations 

• Dependence 

• Slurred Speech

• Cancer

• Heart Damage

• Stomach Distress

• Liver Damage

• Sexual Dysfunction

• Infertility

• Malnutrition

• Muscle Cramps
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CASE STUDY
The patient is a 65-year-old white woman, married for 35 years to an 

accountant. They have 5 grown children and 12 grandchildren. She 

taught elementary school for 28 years and has not worked since 

retiring 15 years ago. Her mother suffered with hypertension and 

died of a cerebrovascular accident 10 years ago at age 81. Her father 

died after a heart attack more than 30 years ago at age 55. She has 2 

younger sisters, aged 61 and 59 years old, who are basically in good 

health.

She had an appendectomy at age 28, and and removal of gall blader

at age 55, 1 month after her mother died. She sees her family doctor 

for control of asthma and high blood pressure. The same family 

doctor has treated the patient for nearly 20 years.
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For much of the time he has known her, the family doctor has been aware of the 
patient's drinking problem. It apparently began in the early 1970s after she was 
involved in a lawsuit initiated by a parent of one of her pupils. Although the school 
backed her, and the case was eventually resolved in her favor, she remembers the 2-
year period as one of constant fear and uncertainty. She recalls subsequently 
experiencing blackout spells. On 3 separate occasions, she was hospitalized for 
detoxification, and brief periods of sobriety ensued. The doctor inquires regularly 
about her alcohol habit and believes that the patient is mostly truthful about her 
bouts of drinking and times of abstinence.

One week ago, her husband and a daughter called to request time to “talk about 
mother.” The husband related that his wife had resumed daily drinking (about 1 pint 
of vodka) 3 months ago. At times, he noticed that she slurred her words. Daughter 
has become fearful of leaving the grandchildren with the patient. When they each 
spoke with her, she denied “heavy drinking” and thought they made “more of the 
problem than there was.”
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The doctor agreed to talk with his patient, telling her that her 

husband and daughter had spoken with him, and she agreed to come in 

for an appointment. He pointed out, skillfully, that the problem was 

not new, that it was having marital and family consequences for her, 

that she had made several unsuccessful attempts to deal with it in 

the past, and that he felt it was time to take a definitive step to 

resolve the problem. He was somewhat surprised when she agreed to 

accept a referral to a psychiatrist for brief psychotherapy.
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LAWS ABOUT ALCOHOLISM IN OUR COUNTRY:

• In India, consumption of alcohol is prohibited in the states of Bihar, Gujarat and 

Nagaland, Mizoram as well as the union territory of Lakshadweep. There is partial 

ban on alcohol in some districts of Manipur as well.

• All other Indian states permit alcohol consumption but fix a legal drinking age, 

which ranges at different ages per region.

• On 1 March 2012, According to Section 185 of the Motor Vehicle Act, 1988, the Union 

Cabinet approved proposed changes to the Motor Vehicle Act. Higher penalties were 

introduced, including fines from ₹2,000 to ₹10,000 and imprisonment from 6 months to 

4 years.

• Drinking in public creates nuisance and is therefore punishable by the law. 

Consuming alcohol at public places will attract a fine of Rs 5,000 and if the 

offender creates nuisance than the fine shall be up to Rs 10,000 with a jail term of 

three months.
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LIST OF MINIMUM
DRINKING AGE LIMIT OF
STATES IN INDIA:
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MEASURES TO PREVENT OR STOP ALCOHOLISM:
• Don't Keep Alcohol At Home. If you don't have alcohol at home,

you can't drink it.  

• Know Your Drinking Limits. 

• Surround Yourself With Non-Drinkers. 

• Know The Consequences Of Alcohol Abuse. 

• Share your concerns with your loved ones.

• Treatment Can Always Be An Option.
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THANK YOU
!!PLEASE!! 

THINK B4 U DRINK
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CHILD LABOUR

Foundation Course : 
Group 6 of FYBMS B 

1. 78  - KETAN BATTAIN

2. 88   - AASIYA JUMLA 

3. 98   - ANIKTH MOOLYA

4. 108 - ROHIT RAWAT

5. 118 - SANDYA SHETTY 
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INTRODUCTION  TO  CHILD  LABOUR 

 Child labour is the practice of having children engage in 
economic activities, on part time or full time basis. The practice 
deprives children of their childhood  and is harmful for their 
mental and physical development

 In India, millions of children are forced into child labour due to 
poverty, high illiteracy rates due to lack of education, 
unemployment, overpopulation, etc

 As reported by Save the Children, children between the ages of 14–17 
years engage in hazardous work and account for 62.8% of India's child 
labour workforce in which more boys than girls (38.7 million vs. 8.8 
million) are forced into doing more hazardous work

 Child labour used to be most ubiquitous in rural India in which 
80% of working children found work

 India has approximately 1,26,663,77 child laborers total. 101



CAUSES  OF CHILD LABOUR 

a)Overpopulation : Overpopulation is the reason which leads to 
unemployment and child labour. Limited resources and more mouths to 
feed. 

b)Poverty : Poverty can be termed as the main reason for child labour in 
India.Poverty forces parents to send their children to hazardous jobs.

c)Illiteracy : Illiterate parents do not realize the need for proper physical, 
emotional and cognitive development of a child.

d)Urbanization : MNC’s and export industries in the developing world 
employ child workers.
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CONSEQUENCES OF CHILD 
LABOUR

 General child injuries and abuses like cuts, burns and lacerations, 
fractures, tiredness and dizziness, excessive fears and nightmares

 Sexual abuse, particularly sexual exploitation of girls by adults, rape, 
prostitution, early and unwanted pregnancy, abortion, Sexually 
Transmitted Diseases (STDs) and HIV/AIDS, drugs and alcoholism.

 Physical abuse that involve corporal punishment, emotional 
maltreatment such as blaming, belittling, verbal attacks, rejection, 
humiliation and bad remarks.

 Emotional neglect such as deprivation of family love and affection, 
resulting in loneliness, and hopelessness.

 Physical neglect like lack of adequate provision of food, clothing, shelter 
and medical treatment. 103



Rules / Acts Regulations of 
Government

The Child Labour (Prohibition and Regulation) Act of 1986 

Child Labour (Prohibition & Regulation) Amendment Act, 
2016 

Article 21 A: Right to Education

Article 24: Prohibition of employment of children in 
factories, etc.

Article 39: The State shall, in particular, direct its policy 
towards securing
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PRECAUTIONS 

Spread awareness

More stringent laws and effective 
implementation 

Sending more children to school

Discouraging people to employ children in 
homes, shops, factories, etc

Supporting NGOs like Save the Children
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SOLUTIONS TO STOP CHILD 
LABOUR   

o Strict enforcement of law against child labour

o Awareness about child labour among general 
public 

o Increase in employment of adults

o Ensuring education for each child below the age of 
18 years

o Family control of fertility so that families are not 
burdened by children 
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NGO 'S AND HELPLINE 
NUMBER

LIST OF ORGANISATIONS YOU CAN GET IN TOUCH WITH TO 
VOLUNTEER, DONATE AND SPREAD AWARENESS TO FURTHER 
THE CAUSE OF CHILD WELFARE.

• Child Rights and You (CRY) - Mumbai, Bangalore, Delhi, 
Chennai, and Kolkata.

• Genesis Foundation - Gurugram, Haryana 

• Katha - Sri Aurobindo Marg, Delhi

• Smile Foundation - Smile has a pan-India presence, with their 
regional offices in Mumbai, Bangalore, Goa, Hyderabad, 
Kolkata, Chennai and Pune, and headquarters in New Delhi.

Child Labour helpline number in India {1098} is a toll-free number and it 
operates across India

107



A SHORT VIDEO ON CHILD LABOUR
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THANK YOU 
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LASERTECHNOLOGY
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laser Light Amplification by Simulated Emission of Radiation. 

May 16, 1960 Theodore Maiman 

Hughes Research Laboratories
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Laser definition emits light 

optical amplification 

generates a beam of light 
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Laser Cutting Machine

115



Gas Laser

Free electron LaserFiber Hosted Lasers

Excimer Laser

Dye Lasers

Semiconductor Laser
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